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BACKG ROUNDﬂ

ALRIGHZT aspires to serve as a key reference
in the transport sector, generating a great
impact on the way of considering the aviation
of the future in terms of sustainability,
contributing to the Clean Aviation and Clean
Hydrogen objectives, and making a difference
in the methodologies used to date.

To achieve this, ALRIGH2T aims to develop
innovative and complementary solutions for
refuelling processes for commercial aviation,
in addition to meeting safety standards, and to
demonstrate them at two major European
airports: Milan-Malpensa International Airport
and Paris Airport.
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THE BRAND '

The brand is composed of an imagotype (icon
and logo). They can be used together or
separately depending on the medium on which
they are applied and the reductions of their
use.

The icon covers the main concepts of the
brand, hydrogen and liquid (represented by a
drop) and aviation (represented by the aerial
view of an airport), this route, in turn, forms
the letter A, the initial letter of the project.
Thisiconisready to be usedinlinear formorin
colour with a large reduction or on a large
scale.

The logo is represented in a tall box, in a font
that is balanced in both height and width. It
has two different thicknesses, highlighting the
fine stroke H2 (hydrogen). These characters
are represented in sans serif, with rigid
strokes that evoke solidity and great leqibility.
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BRAND & REDUCTION '
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BRAND & REDUCTION '
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